
 

FACT   

SB 1426 is a special interest bill that will limit consumer choice. SB 1426 was written and 
sponsored by a large foreign corporation. The bill will allow corporate alcohol manufacturers to 
use pay-to-play to finance a system of preferred retailers touting their brands.  If retail brand 
selection is determined by money—not on quality, choice and variety—craft brewers and 
distillers and their distributors will not be able to compete in the market and grow their brands. 
SB 1426 will create an uneven playing field that disadvantages local brewers and distillers. That’s 
a price California’s world-famous unique and diverse craft scene simply can’t afford to pay. 

  

FACT 

Large alcohol corporations are losing retail market share to craft brewers and distillers. 
California is home to almost 700 craft breweries and a growing craft distillery business. Local 
producers have been able to build regional and national brands thanks to independent 
distributors and California’s fair play laws. SB 1426 seeks to undermine these important statutes 
that support a competitive, open and level playing field for both large and small brewers, 
importers and other alcohol manufacturers. California’s distributors have facilitated the state’s 
craft market expansion; we have helped grow what is now the biggest and most important beer, 
wine and spirits market in the country through open competition, not pay-to-play. 

 

 

FACT 

SB 1426 isn’t about Jimmy Kimmel or other celebrity endorsements; it’s about creating a 
pay-to-play system of preferred retailers beholden to large corporate manufacturers. SB 
1426 will allow anyone who has an on-sale license to become a paid spokesperson for an alcohol 
manufacturer. Despite claims by the author’s office, SB 1426 creates a system of money-driven 
winners and losers in which the employee deciding which brands will go on tap and in the well 
will know, and be influenced by, the corporate endorsement deals enriching the retail owners.  

  

FACT 

International alcohol corporations are trying to use their money and influence to buy 
greater market share.  SB 1426 will remove the important firewall between manufacturers and 
retailers that has created the level playing field and delivered to California consumers the vast 
selection of brands in bars, nightclubs and restaurants. If SB 1426 becomes law, local start-up 
brewers and distillers will not be able to afford the same pay-to-play endorsement deals that 
heavily benefit large corporate alcohol manufacturers at the expense of local craft.  

  

FACT 

SB 1426 is a Trojan Horse that will undo California laws dedicated to fair play and 
preventing paid manipulation in the alcohol industry. SB 1426 will have a significant impact 
on ongoing litigation regarding the state’s tied house laws that prohibit pay-to-play between 
manufacturers and retailers. The U.S. Ninth Circuit Court of Appeals warned in a recent ruling 
that exemptions in California’s tied house laws have undermined the law itself and that further 
carve outs, such as those found in SB 1426, may render our state’s fair play laws 
unconstitutional—opening the door to abuse and corruption.  
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